
	

COUNTRY,	FINANCE,	
MACROECONOMY,	

POLICY	AND	
POLITICS	

	
	
The	 Reserve	 Bank	 of	 India	
estimates	 that	 Indian	 banks	
will	 have	 capacity	 to	 lend	 an	
extra	 Euro	 26	 billion	 to	 Euro	
37	 billion	 over	 the	 next	 year	
after	 it	 decided	 to	 relax	 a	
deadline	 for	 lenders	 to	boost	
capital	ratio.	
	
	
	
	
Central	 board	 of	 direct	 taxes	
(CBDT)	 declared	 that	 7.5	
million	 new	 tax	 fillers	 have	
been	added	to	the	income	tax	
list	 till	 now	 and	 CBDT	 is	
hopeful	 that	 it	 will	 achieve	
the	 target	 of	 adding	 12.5	
million	in	this	fiscal,	last	fiscal	
it	had	added	10.6	million	new	
tax	fillers.	
	
	
	
India’s	 growth	 slowed	 down	
to	7.1%	after	breaking	the	8%	
mark	 in	 the	 previous	 quarter	
as	 back-to-back	 interest	 rate	
hikes,	 a	 funding	 squeeze	 and	
weaker	export	demand	put	a	
brake	 on	 the	 world’s	 fastest	
growing	 major	 economy.	
Total	 GST	 collection	 data	
released	 by	 government:	
CGST	 is	Euro	2.1	billion,	SGST	
is	Euro	2.8	billion	And	IGST	is	
Euro	6.2	billion.	
	
	
	
	
	
	

Fiscal	 deficit	 exceeded	 the	
budget	 estimate	 for	 the	 year	
at	 the	 end	 of	 October	 as	 tax	
revenues	 remained	 muted.	
The	 government	 budgeted	 a	
fiscal	deficit	of	Euro	78	billion	
for	FY19,	or	3.3%	of	the	GDP.	
Fiscal	 deficit	 at	 the	 end	 of	
October	 was	 Euro	 81	 billion,	
or	 103.9%	 of	 full	 fiscal	 FY19	
estimates.	Fiscal	deficit	at	the	
same	 point	 last	 fiscal	 was	
96.1%	of	full	year	estimates.	
	
	
	

CONSUMER	MARKETS	
	
Lifestyle	-	Fashion	

•  The	Raymond	brand	opened	its	200th	Mini	The	Raymond	Shop	(Mini	TRS)	in	Bengaluru	and	is	planning	to	add	600	more	in	tier-IV,	V	and	VI	
towns.		

•  Being	Human	partnered	with	Mumbai	based	Style	Quotient	Jewelry	Pvt.	Ltd.	to	introduce	Being	Human	Jewelry’s	1st	exclusive	franchise	
store	in	Chandigarh.	Style	Quotient	Jewelry	Pvt.	Ltd.	holds	the	global	license	of	Being	Human	Jewelry.		

•  The	Gujarat	based	home	décor	brand	Casa	Buzallong	has	launched	its	first	standalone	store	in	Vadodara.	This	new	store	is	a	one	stop-shop	
for	home	décor	needs.	

•  East	Asia’s	affordable	lifestyle	brand	Mumuso,	with	a	strong	presence	in	over	30	countries	across	the	world,	has	entered	the	Indian	market	
by	opening	its	first	store	in	Kolkata	and	plans	to	open	300	plus	Company	owned	/	Franchise	stores	by	2022.	

•  Carpisa,	the	Italian	brand	known	for	its	fine	collection	of	handbags,	travel	luggage,	wallets	accessories,	has	launch	its	online	foray	in	India	
via	an	exclusive	tie	up	with	Myntra.	

•  The	 Italian	 sports-fashion	 brand	 Fila	 has	 announced	 its	 first	 heritage	 collaboration	 with	 Indian-Canadian	 streetwear	 label	 Norblack	
Norwhite.	The	collaboration	is	a	fusion	of	Indian	streetwear	with	sports	fashion.	

•  Baba	Ramdev	has	launched	the	apparel	brand	Patanjali	Paridhan	which	will	sell	sports	wear	brand	Livfit,	Women	swear	brand	Aastha	and	
Menswear	brand	Sanskar	with	more	than	35,000	SKUs	across	store	 formats	that	will	have	an	area	of	500-2000	sq.ft.	Patanjali	Paridhan	
aims	to	open	500	stores	by	2020.	

•  India’s	 top	apparel	 retail	 chains	 Shoppers	 Stop,	Reliance	 trends,	 Lifestyle,	 Future	group,	Max,	 Fabindia	 reported	double	digit	 growth	 in	
sales	during	the	festive	season.	

•  Henne	&	Maurtiz	(H&M)	opened	its	36th	store	in	India	and	first	outlet	in	a	metro	station	at	Huda	city	Centre,	Gurgaon,	that	spreads	across	
as	 area	 of	 about	 12,000	 sq.ft.	 H&M	 country	manager	was	 quoted	 as	 saying	 “We	 see	 tremendous	 potential	 here	 to	 invite	 a	 large	 and	
relevant	set	of	customers	as	Huda	city	Centre	is	the	last	metro	station	in	Gurgaon	and	is	one	of	the	busiest	stations	in	the	NCR.”	

Retail		Online-Offline	
	
•  LOTS	wholesale	solution,	a	part	of	the	Charoen	Pokphand	group	and	a	wholly	owned	subsidiary	of	Siam	Makro	Public	Company	Limited,	

unveiled	 its	second	wholesale	distribution	center	 in	 India	at	Akshardham.	This	 facility	 is	all	 set	 to	cater	over	45,000	registered	business	
customers	which	include	HoReCa,	Corporates,	education	institutes	and	hospitals,	with	a	wide	range	of	more	than	5,000	food	and	non-food	
products.	

•  Consumer	durable	chain	Croma	electronics	received	an	infusion	of	Euro	31.2	million	From	Tata	sons	to	ramp	up	its	expansion	goals.	

•  Walmart	India	opened	its	23rd	wholesale	store	in	Visakhapatnam.	Walmart	India	is	planning	to	take	the	total	number	of	stores	to	70	by	
2022	with	an	~Euro	400	million	investment.	

•  De'Longhi	Group,	the	renowned	Italian	small	appliances	maker,	today	announced	a	strategic	partnership	with	Orient	Electric	Limited,	to	
bring	its	international	premium	range	of	small	appliances	to	the	Indian	market.	

•  ShopClues,	an	online	market	place,	opened	its	first	offline	shop	in	Lucknow	which	is	spread	over	600	sq.ft.	It	plans	to	open	5	more	stores	in	
2019.	

•  Amazon	has	injected	Euro	15.25	million	in	its		Indian	logistics	arm,	which	includes	over	50	fulfillment	centers	across	the	country.	

•  Flipkart	 and	 Amazon	 record	 significant	 growth	 in	 customer	 base	 during	 the	 festive	 sales	 that	 kickstarted	 in	 early	 November.	 Flipkart	
doubled	 its	customer	base	over	 last	year’s	festive	sale,	Amazon	said	half	of	 Indian	online	shoppers	transacted	on	 its	platform.	Flipkart’s	
49%	of	customers	comes	from	Metro	and	tier-I	cities.	

•  Flipkart’s	co-founder	&	group	CEO,	Binny	Bansal	has	stepped	down	from	the	company.	Kalyan	Krishnamurthy	will	continue	to	be	CEO	of	
Flipkart.	Ananth	Narayanan	will	continue	as	CEO	of	Myntra	&	Jabong.	

•  Myntra	and	Jabong	will	now	fully	integrate	for	better	aligning	resources	and	long-term	plans.	

•  Ikea	hired	10,000	direct,	indirect	employee	to	open	its	second	store	at	Navi	Mumbai	by	2019.	

•  Beauty	retailer	Nykaa	reported	5x	growth	year-on-year	in	order	volumes	during	its	4	days	sale.	
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SITEX	2019	
	
Venue:	Surat	International	
Exhibition	and	Convention	
Centre	
	
Date:	04–	06	Jan.	2019	
	
	
	
	
	
	
	
	
	
	
	
	
68TH	NATIONAL	GARMENT	
FAIR	
	
Venue:	Bombay	Exhibition	
Centre	
	
Date:	30	–	31	Jan	2019	
	
	
	
	
	
	
	
	
	
	
	
	
	
India	Food	Forum	2019	
	
Venue:	Renaissance	Hotel	&	
Convention	centre	-	Powai	
	
Date:	5	–	6	February	2019	
	
	
	
	
	
	
	

	
	
Food	Services	

•  Leading	food	ordering	and	delivery	platform	Swiggy	has	expanded	its	presence	in	the	country	by	launching	services	in	sixteen	new	cities.	

•  India’s	Iconic	dairy	brand	Keventers	launched	a	new	line	of	premium	ice-creams	to	expand	its	product	portfolio.	

•  The	ThickShake	Factory,	a	premium	thick	shake	brand	serves	over	50	types	of	shakes	with	more	than	40	toppings,	recently	completed	a	
century	of	being	operational	with	more	than	100	outlets	in	India.	They	are	now	planning	to	expand	the	footprint	in	Telangana,	Tamil	Nadu,	
Andhra	Pradesh,	Karnataka,	Gujarat,	Maharashtra	and	other	states	in	the	coming	few	months.	

•  Ambuja	Neotia	Group’s	hospitality	vertical	has	recently	introduced	globally	recognized	American	casual	dining	chain,	Uno	Chicago	Bar	&	
Grill	in	India	through	the	franchise	route.	The	first	outlet	has	opened	at	Gardens	Galleria	Mall,	Noida	and	it	is	also	planning	to	open	12-15	
outlets	in	the	next	3	years	with	estimated	investments	upwards	of	Euro	7.5	million.	

•  Chai	Point	is	planning	to	open	20	more	company-owned	outlets	in	the	next	three	to	four	months.	

•  Jubilant	Foodworks	Ltd.,	the	owners	of	the	Domino’s	Franchise	in	India,	is	currently	in	the	test-run	stage	at	a	mass-priced	Chinese	cuisine	
location	in	New	Delhi.	The	Chinese	Kitchen	is	the	working	name	of	the	listed	food	chain’s	first	independent	venture.	

•  The	National	 Basketball	 Association	 (NBA)	 and	 fast-food	 chain	McDonald’s	 have	 entered	 in	 to	 a	 partnership	 to	 introduce	NBA-themed	
promotions	and	interactive	NBA	Experience	Zones	in	select	McDonald’s	locations	in	39	cities	across	India.	The	one-month	tie-up	will	allow	
the	burger	joint	to	give	away	an	NBA-branded	basketball	with	every	family	meal	purchase	at	any	McDonald’s	restaurant	in	the	West	and	
South	region.	

•  Coffee	 Day	 Enterprises,	 owners	 of	 India’s	 largest	 coffee	 chain,	 had	 total	 income	 grow	 to	 Euro	 126.8	million	 during	 the	 quarter	 under	
review,	up	12.42	%	as	against	Euro	112.7	million	in	the	corresponding	quarter	of	the	year-ago	period.	But	its	consolidated	net	profit	fall	by	
60%	due	to	higher	expenses.	

•  After	 a	 tough	 year	when	 the	 rollback	 of	 input	 tax	 credit,	 inflation,	 and	 policy	 restrictions	 hit	 profitability,	 the	HoReCa	 sector	 is	 seeing	
double	digit	in	growth	across	formats.	

•  Uber	Eats	appoints	Bollywood	star	Alia	Bhatt	as	its	brand	ambassador	in	India.	

•  The	government	has	sanctioned	42	Mega	Food	Parks	(MFP)	to	be	set	up	in	the	country.	Out	of	this	14	will	become	operational.	

•  The	UAE-based	Rainbow	Hospitality	group,	which	 runs	 several	 restaurants	 in	Dubai	and	Sharjah	and	has	a	 strong	presence	 in	 the	 food	
catering	business	is	planning	to	spread	its	operations	in	Kerala.	It	has	begun	services	in	the	state	starting	from	Kochi.	The	Group	has	set	up	
a	Euro	800k	centralised	kitchen	at	Njarrakal	in	Kochi	which	can	make	10,000	dishes	daily	for	catering.	

•  Frozen	 food	 company	 Sumeru	 has	 announced	 plans	 to	 grow	 its	 domestic	 market	 through	 its	 signature	 ‘frozen	 gourmet	 meals”	 in	
collaboration	with	Michelin	star	chef	Alfred	Prasad	today.	

•  Barista	will	 launch	 FMCG	 products,	 including	 honey,	 instant	 coffee,	 chocolates	 and	 cookies,	which	will	 be	 sold	 through	modern	 retail.	
Barista	also	plans	to	add	300	outlets	in	three	years,	taking	the	total	number	of	Barista	cafés	to	500.	

	
Beauty	&	Personal	Care	
	
•  The	U.K.	based	luxury	brand,	Truefitt	&	Hill	has	opened	its	15th	store	in	Juhu	which	spread	over	1,400	sq.ft.	

•  Panache	 Academy,	 which	 provides	 hair	 and	 beauty	 education	 to	 young	 aspirants,	 offers	 comprehensive	 courses	 at	 par	 with	 global	
standards	and	covers	the	segments	of	hair,	skin	and	make-up.	

•  Naykaa.com,	India’s	leading	beauty	retailer,	has	launched	and	will	have	exclusive	marketing	/	sale	right	for	Korean	beauty	brand	Laneige.	

•  Bath	&	Body	Works,	one	of	the	world’s	leading	specialty	retailers	of	fragrant	products,	launched	its	third	mono-brand	store	at	Ambience	
Mall,	Gurugram.	

•  The	size	of	hair	color	market	increased	from	Euro	212.5	million	to	about	Euro	237.5	million	year-on-year.	

•  British	luxury	beauty	and	fragrance	brand	Molton	Brown	is	set	to	open	15	stores	across	India	over	the	next	five	years.	
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