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The month that was…

COUNTRY, FINANCE,
MACROECONOMY,
POLICY AND
POLITICS

India's GDP growth came in
at 6.6 per cent in the third
quarter of FY19. The
economy had grown 7.1% in
the second quarter and 8.2%
in the first quarter, logging
7.6% for the first half. With
domestic political risks high
in the backdrop of Elections
2019 amid a high-wire IndoPak conflict, investments
and growth are likely to
remain relatively subdued in
the Indian economy.

Inbound foreign direct
investment (FDI) came in at
€29.5 billion in the nine
months between April and
December 2018, compared
with €32 billion in the yearearlier period.

India's goods and services
exports during the current
financial year would cross
€440 billion despite
challenges being faced on
the global trade front.

CONSUMER MARKETS
Lifestyle – Fashion – Personal Care
•

Ted Baker and Hackett London have expanded their presence as each opened a new store in the Ambience Mall, Gurgaon.

•

Marks & Spencer is planning to open six more stores in the next two months. The brand currently has 71 stores across 30 cities.

•

Aditya Birla Fashion and Retail unveiled the newly launched business segments Van Heusen Woman Innerwear and Athleisure.

•

Tablez is launching U.S. based personalized experiential toy retail brand Build-A-Bear in the Indian market. The brand will be initially
launched via SIS to be located within Toys”R”Us stores, whose Indian forway is also managed by Lulu Group.

•

Central, the popular fashion destination by Future Group, has launched its second store in Kolkata. At present, there are 44 Central
stores present in 25 cities operating over 3 million square feet of retail space across India.

•

Fabindia, India’s largest lifestyle retail brand, has recently launched its third Experience Centre in New Delhi-NCR. The store is
spread across two floors and covers an area of 11,400 sq. ft.

•

SUGAR Cosmetics, a colour cosmetics brand, announced the opening of its first ever exclusive brand outlet in India. Located at
Forum Mall in Kolkata, the store will house SUGAR’s entire product spectrum in a specially curated brick-and-mortar experience.

•

US-based lingerie brand Parfait, which has just entered India, plans to invest to set up around 150 shop-in-shops and 4 exclusive
outlets in the country this year. It will be available on their own website apart from e-commerce players like Myntra and Amazon.

•

British footwear brand Carlton London, will soon launch western wear and athleisure apparels in India.

•

Skechers U.S.A. has purchased the minority share of its joint venture in India from Future Group. Skechers currently has 223 retail
stores in India - 61 of which are owned and operated by Skechers while the remaining are third-party owned.

•

Indian beauty brand Kama Ayurveda which runs about 40 stores in India is planning to add 16 new stores to its existing count.

•

US sportswear brand Under Armour is set to open retail stores in India. The brand, which is sold on Amazon and Myntra, has set up
a wholly-owned subsidiary in the country and hired Adidas veteran Tushar Goculdas, as MD of its India operations.

•

Superdry aims to open around 50 brick-and-mortar retail outlets in India in the coming three years for its Superdry and Superdry
Sports brands.

•

DLF Shopping malls plan to open two new malls in Delhi NCR and one outside NCR.

•

US luxury fashion label Ralph Lauren has opened a flagship store in The Chanakya Mall, New Delhi. The two- storey store features
the brand’s Purple Label, Ralph Lauren Collection, and Polo Ralph Lauren lines.

•

Celebrity sisters Kendall and Kylie Jenner’s handbag line has come to India. Shoppers Stop has launched Kendall + Kylie handbags in
17 of its brick-and-mortar stores as well as online.

•

Tom Ford makeup and fragrance lines have launched in India with Sephora. The brand is now available on Sephora’s e-commerce
store and in select stores across the country.

•

Sephora opened its brick-and-mortar store in Hyderabad at the Forum Sujana Mall in Kukatpally.

•

German sportswear lifestyle brand Puma reported yearly sales of ~ Euro 144 Million in 2018, claiming the position of top
sportswear retailer ahead of Nike and Adidas.

•

Indian luxury and lifestyle brand Good Earth is hosting ‘Spring Harvest,’ a pop-up in Delhi and Mumbai.

•

Lodha Group launches India’s largest destination mall in Palava, a greenfield smart city also developed by Lodha.

•

The luxury leather goods brand Nappa Dori will hold The Dori Collective, a pop-up shopping event featuring a number of clothing
brands, at its Dhan Mill, New Delhi, store from March 16 to 17.
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